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ARBOmedia Romania

Subsidiary of ARBOmedia AG Germany, the largest independent 
European multimedia sales house

Represented in 7 European Countries

European Portfolio:
– 16 TV stations, 
– 16 radio stations, 
– over 70 print titles
– more than 350 websites, as well as other new media developments

Present in Romania from 1995

ARBOmedia Romania is member of:
- EGTA – European  Group of Television Advertising 
- BRAT – Audit  Bureau of Circulations Romania 
- IAA Romanian Chapter 
- ARMA – Romanian Association for Audience Measurements



ARBOmedia Portfolio in Romania

2 TV channels 44 local print titles
1 radio station 12 national print titles
over 160 web-sites

TV National Print Local Print InternetRadio

http://www.egmont-karnan.se/bilder/egmont_logo.gif


Romanian market

Estimated advertising (net) figures:
2005 2006 Growth

Television - 61% 165 mil. EUR 230 mil. EUR 39%
Magazines - 13% 35 mil. EUR 40 mil. EUR 14%
National Newspapers-11% 30 mil. EUR 35 mil. EUR 16%
Local Newspapers – 1,5% 4 mil. EUR 6 mil. EUR 50%
Radio – 6% 15 mil. EUR 17 mil. EUR 13%
Outdoor - 7% 20 mil. EUR 23 mil. EUR 15%
Internet - 1% 1,5 mil. EUR 3 mil. EUR 100%
Cinema - 1% 1,5 mil. EUR 3 mil. EUR 100%

Total 272 mil. EUR 357 mil EUR 31%



Audit Bureau of Circulations (ABC) Romania / BRAT

- The project of the Romanian ABC was launched by the American foundation 
Freedom House (National Forum Foundation) and it was coordinated by Mrs. 
Kathryn Koegel, mass-media consultant.

- ABC Romania was founded in 1998

- Between 1998 – 2001, ABC Romania had a strategy consultant in the person 
of Mr. Liviu Burlacu – Secretary General of MATESZ

- Member Categories: 2006 1998
- Publishers 136 25
- Advertising Agencies 24 7
- Advertisers 9 1
- New categories:

- Web publishers 5 0
- Sales Houses 1 0

TOTAL 175 33 = 430% increase



Structure
- General Assembly

- Readership Survey Department
- Internet Audit Department
- Outdoor Survey Department

- Administrative Council (15 members, including the President)
- 3 advertising agencies
- 4 magazines
- 3 national newspapers
- 3 local publications
- 1 free publication
- 1 representative of the Readership Survey Department

- Executive Staff
- General Manager
- Audit Director
- Readership Survey Director
- Readership Survey Client Service
- Secretary

Audit Bureau of Circulations (ABC) Romania / BRAT



Services

- Audit Certificates
- Every six month
- Every year for national publications under 20.001copies and for local 

publications under 10.001 copies.
- Mandatory

- Publisher Statements (for unaudited circulation)
- Every three month
- Mandatory

- Website
- On-line Statements
- On-line comparison tool/audit history
- Audit Certificates Catalogue (2 editions / year)

- National Readership Survey (NRS)
- Consumer Study (FOCUS) 
- National Readership Survey Catalogue (4 edition / year)

Audit Bureau of Circulations (ABC) Romania / BRAT
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Audit Bureau of Circulations (ABC) Romania / BRAT

NRS Software



Audit Bureau of Circulations (ABC) Romania / BRAT

Financing

Membership fees

a. Association membership annual fee:
1998: 1.000 USD 1999: 1.000 USD 2000: 1.000 USD
2001: 1.000 USD 2002: 850 USD 2003: 850 USD
2004: 750 USD 2005: 700 USD 2006: 500 EUR (350 EUR)

b. Readership Department membership fee:
600 USD 

c. New projects fees:
As necessary, decided by the project members

2006 association budget for 2006: 60.000 EUR



Audit Bureau of Circulations (ABC) Romania / BRAT

Financing
Services fees (costs) for the NRS - Focus
The total amount is splitted between the publishers and the advertising agencies, 

as follows:

National Readership Survey:
80% - the publishers
20% - the agencies (0% the advertisers)

FOCUS:
30% - the publishers
70% - the agencies (- 1.000 EUR flat fee for the advertisers)

2006 budget for NRS – FOCUS: 
- Internal costs: 70.000 EUR
- Suppliers: 500.000 EUR



Services history – Audit Clients

Audit Bureau of Circulations (ABC) Romania / BRAT

Number of Audits 
(annual average)
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Services history – NRS Clients

Audit Bureau of Circulations (ABC) Romania / BRAT
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National Readership Survey 
Overview

ABC Romania 



NRS Romania

Clients
– all the clients are ABC members
– all the publications must be audited by ABC

members = financers
– 69% publishers
– 22% agencies
– 8% advertisers

Only readership figures of the subscribed 
titles are published, which are delivered to 
subscribers only



NRS: technical report

Universe
– 14 – 64 years old people living in urban 

areas, almost 9 million persons (from a 
total of 22 million inhabitants)

Type of survey
– continuous, all days of the week



NRS: technical report
Annual sample size
– 22.500 interviews

Method of sampling
– stratified sample according to the size of cities and 

geographical position, for each strata random 
selection of the urban areas according to the 
sample size and number of cities, simple random 
sample for each city.

– sample frame: the Police Department Lists – only 
85% of the ‘extracted’ persons are real, mainly due 
to migration or death

– sample of persons identified by date of birth and 
sex, living at a fix address



NRS: technical report

Method of interviewing
– face-to-face, in home interviews using pencil 

and paper

Response Rate
– 75%, using some substitution methods for the 

inexistent persons from the original list

Method used
– recent reading



NRS: technical report
Media covered
– Principal: Print
– Secondary: TV, Radio, Internet, Cinema

Readership interview stimulus
– coloured logo cards

Random order of the logo cards for the filter 
question
No rotation of publication groups
Random order of titles within publication 
group



NRS Results
NRS reporting frequency
– four times per year (on a annual basis)

RESULTS
AIR for print - Recent Reading

Explained by quality reading data

Penetration parameters for other media

Socio demographics



Consequences
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Consequences

NRS results become the ’’currency’’ 
for  the print advertising market

Advertising industry trusts ABC 
Romania and its capacity of delivering 
“good” figures
– trustful
– controlled 
– cheap



NRS - FOCUS

ABC Romania launched a consumer 
survey in Romania, related to the NRS 
readership figures

NRS FOCUS



NRS FOCUS Goals

consumption figures related to the 
recognized readership results
based on market needs
continuous and complete control of 
the methodology and standards
reduced costs of consumption study



NRS FOCUS – methodology
NRS face to face interview, followed 
by a auto completed FOCUS 
questionnaire
Only 75% of the NRS respondents 
complete the FOCUS questionnaire, 
missing FOCUS information will be 
ascribed
respondents get incentives only for 
completed FOCUS questionnaire



NRS FOCUS – methodology

The FOCUS questionaire contains a 
list of 3.000 brands.

The FOCUS questionaire contains 
1.800 b/w logos of the brands.



Content:
General interests subjects, sources  of 
information, life-stile statements
Main media (print)
Secondary media (tv, radio, cinema, internet, 
outdoor, altele)
Description of media consumption for time 
intervals from the day before
Visited commercial centers
FMCG
Household equipment, white goods 
Services 
Holydays, trips, personal transportation
Socio-demographic data

NRS FOCUS – questionaire



General structure
The Research System

NRS FOCUS



Part: SNA
The working units

1

2

2

3 4 5

1 Preparatory work (sample, questionnaire, interviewer manual)
2 Fieldwork (execution, control)
3 Data capturing (entering, control, cleaning)
4 Data processing (weighting, final data set)
5 Readership (probabilities)



Part: FOCUS
The working units

1

3

42

1 Preparatory work (questionnaire, interviewer manual, editing rules)
2 Pilot test
3 Leaving and collecting the questionnaire (instruction, control)
4 Data capturing (entering, control, cleaning)
5 Data processing (weighting, synchronization with SNA, final data set)

3

5



SNA FOCUS
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Fusion

Focus

SNA



Possible Stages for NRS FOCUS

Universe

Titles 
covered

Interests

from urban Romania

to whole of Romania

from general interest

to more special interest

from some specific questions

to consumer questions



Advertising industry goal(s)

FIRST STEP
Every media should have it’s own 

independent measurement survey
Almost completed
SECOND STEP
A service with integrated figures from 

all surveys&measurements, 
recognized by the industry, should 
be created

Intermediary step: NRS FOCUS



Thank you!

Q&A
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